Can data change consumer
behaviour and bring us closer
to a circular economy?
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Poorest 50% is
responsible for
around 10% of
total lifestyle
consumption
emissions.

Top five most challenging climate actions
according to participants

Reducing heat consumption _

Eating more vegan food
Reducing electricity consumption

Buying things second hand
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Customer Case study: ’

How to bring measurement closer to the citizens?
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Amanda Rejstrom, Spark Sustainability
www.sparksustainability.com
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http://www.sparksustainability.com/

