100 SMART
EVERYDAY
CHOICES

There are at least one hundred ways to
reduce a personal carbon footprint while
making everyday life easier, healthier and

more comfortable. Here is the ultimate list.

REQUIRED ROLES
Project manager, content owner, copy writer,
specialist to carbon emission calculations

PREREQUISITES

The average calculations of
an Individual carbon footprint
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OVERVIEW

100 Smart everyday choices is a tailored tip list of brilliant
everyday choices that can save us time and money or
improve quality of life while reducing carbon footprints.

We have calculated the environmental impact
of each smart choice. After taking the lifestyle
test visitors can use it to explore the suggested
measures or the site can be revisited any time
when in need of inspiration for how to live a
more sustainable life.

The tips can be sorted depending on their envi-
ronmental impact size and/or topic area (living,
transport, food, other goods).

We have also calculated the potential impact
should one million Finns make the same choices
- because there is strength in numbers. Dupli-
cate the list to provide an easy list of the different
kinds of ways to reduce one’s carbon footprint.
Many of the tips are applicable in any cultural
context, but make sure to include more regional-
ly suitable ones and exclude the ones that do not
apply to you. @

Time makes a great gift

able thing that you can
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PAYOFFS

’I In one hundred there is something for ev-
eryone. With this list you can emphasise that
there is no one single way to live sustainably.

2 Identifying which choices get the most

site visits helps you to determine what the
most interesting or controversial smart choices
in your region are.

3 The list can be easily modulated to differ-
ent needs and target groups. This keeps the
content newsworthy in the long run. @
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BLUEPRINT

Identify the choices
Create the copytexts

Quantify the emissions

Publication

Preparation Execution Follow-up
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PREPARATION

IDENTIFY THE CHOICES Do not needlessly complicate the process. Take
You should understand the local context and advantage of the ready-made questionnaires and
culture to properly localise the option list. Gather  lists of sustainable daily habits. @

a team from different backgrounds to evaluate

what options are regionally relevant. Having an

individual carbon footprint calculated will help

you to assess what options are the easiest and

what are the most effective ways to reduce the

average footprint.

TEAM AND RESOURCES REQUIRED
In your team:

© Project manager

© Content owner

Additional roles:

These can be outsourced.

© Copytexts

© Carbon emission calculation
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EXECUTION

QUANTIFY THE EMISSIONS

If you do not have anyone in your team with
expertise in carbon-emission calculating, team
up with a reliable consultancy office. You will
need a localised version of our carbon footprint
calculations file.

CREATE THE COPY TEXTS

Besides the accurate calculations, you will want
to have catchy copy texts that appeal to the
common audience. Learn from our example set

of texts: short but informatic, witty yet scientific.

Highlight the other benefits these choices will
bring, such as monetary savings and improved
health. In fact, make these your headlines and
with those lure your audience into improving
their quality of life. @

PRO TIP: USE FILTERS

Use filters to make the user experience
smoother and easier. Allow visitors to filter
the choices by domain or by how big the
emission-reduction potential is. Or how about
using the motivation profile findings to filter
the choices by motivation factor? That would
be an easy route to identifying the best choic-
es with which to start a healthier lifestyle.
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PUBLICATION

Once the teamwork is done share your
work publicly. It will be useful to have all the
choices gathered on one page from where users
can filter the choices by category.

Keep an eye on what choices attract the most
site views. What are the most appealing ones in
your country?

Schedule your outcomes. Promote a selec-
tion of choices around the relevant seasons and
theme days - for example, smarter travelling
options when the summer holidays approach
and healthier vegetarian food when New Year’s
resolutions are being made.

Contact your local stakeholders and
media to share the service and even become in-
volved in with their own solutions or content. @

100SMARTWAYS

That's plenty to choose from
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ADDITIONAL RESOURCES
AND CONTACTS

ILLUSTRATIONS OF 100 SMART EVERYDAY CHOICES CONTACTS

~ © Set of illustrations, such as profiles and icons are available at Specialist, Finland
/ . Gredi. Emma Hietaniemi, Sitra

© shiftlo5@sitra.fi

© 7 | COPY TEXTS OF 100 SMART EVERYDAY CHOICES
© Request a Word-document of example copy texts for 100 Smart

/ everyday choices from one of the team members.

Creative Commons 4.0 By Attribution (CCBY)

_  CALCULATIONS OF THE FINNISH 100 SMART EVERYDAY CHOICES
\ =" © Request the original calculation Excel sheet from one of the
team members who will help you to get started with your own
calculations.
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