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General information on the survey 1/2

- The objective of the study was to examine young people’s attitudes toward
social media use and content.

- The research is based on two main premises:

— To enrich and contextualise the findings of the Behavioural Insights Audit for Sitra, with
a particular focus on the effects that social media use may have on young people’s
approach to civic discourse (18—24-year-olds).

— To reimagine a previous study conducted at the University of Chicago on students’
willingness to participate in a social experiment in which they closed their social media
accounts for four weeks. The present survey adapts this general approach to examine
young adults in Europe (18-29-year-olds).

- The survey was conducted by Bondata.

Note: The aggregate percentages presented in the graphs, which combine multiple categories, have been calculated from rounded figures. Percentages
calculated directly from the absolute frequencies may therefore differ slightly. These aggregate figures are provided solely for presentational purposes.
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General information on the survey 2/2

- Survey data were collected simultaneously in Finland, France and Romania.

- Data were collected via an online panel survey in October and November
2025.

- Survey invitations were distributed using census-based quotas for gender,
age and region. In Finland, a slight oversampling of 25—-29-year-olds relative
to 18—24-year-olds was necessary (approximately 35 additional
respondents).

- The final dataset consists of 3,063 responses: Finland (1,030), France
(1,022) and Romania (1,011).

- The margin of error is 3.1 percentage points in either direction at the 95%
confidence level.
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Background
information

All respondents (ages 18-29)
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Age

Finland: France: Romania:

2% 4% 6% 8% 10% 12% 14% 0% 2% 4% 6% 8% 10% 12%
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Gender

Finland:

Female | 52/

viole [ <o

Other | 1%

| don't want to say | 1%

0% 20% 40%

France:

Femaic | ¢

veio N 5

Other | 0%

| don't want to say | 0%

0% 20% 40%

Romania:

Female | 52
vele [ :7°
Other | 0%

| don't want to say | 0%

0% 20% 40%

SITRA



Education

What is your educational background? Please select the highest level of education you
have completed, only one option.

Finland:

Still in
comprehensive - 8%
school

Vocational education || G -:°:

University education |G 34%

0% 20% 40%

France:

Still in
comprehensive - 10%
school

Vocational education || G 27

University education || G 4%

0% 20% 40%

Romania:

Still in
comprehensive - %
school

Vocational education || EGG_G 37

University education | RGN 56%

0% 20% 40%
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Household income

*Currency conversion has been adjusted with
Bondata’s Al to factor in purchasing power. On 12th
of November 2025 one Euro (EUR) converts to
estimated 5,08 Romanian Leu (RON).
(Source: Google Finance)

If you add up all the income in your household, what is your total monthly gross income
(income before taxes)? If you don't know the exact number, you can give your estimate.

Finland:

€0—€999 per month ||| G -
€1.000-€1,599 per” | 1o

maonth o
i

month m
300,00 e N

month 7%
C4.000-C490 PET | 1o

month "
£€5,000—£5,999 per .

—onts, TN 7%

€6,000—£6,999 per
month - 4%

€7 000—£7 999 per .
month - 4%
€8 000-£8 999 per o
month l 1%
More than €9,000 per
month - 4%

0% 5% 10% 15% 20%

France:

€0-€999 per month

€1,000-£1,999 per
month
€2 000-£2 999 per
month
€3,000—£3,999 per
month
€4,000-£4,999 per
month
€5,000-£5,999 per
month
€6,000-£6,999 per
month
€7,000—£7,999 per
month
€8,000-£8,999 per
maonth

More than €9,000 per

month

I 2%

J 1%

| RE

0%

Y
4]

5%

10%

15%

20%

25%

Romania:*

0-2,519RON |G 5
2,520-5,039 RON | -
5,040-7,559 RON |GGG 1:::
7,560-10,079 RON |GGG 152
10,080-12,599 RON | 2%

12,600-15,119 RON [ 5%
15,120-17,639 RON [} 4%
17,640-20,159 RON [} 3%
20,160-22,679 RON JJ 1%
more than 22,680 RON [l 4%
0% 5% 10% 15% 20% 25%
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Household type

Finland:

Single-person N : '
household 1%

housenold oftwo or - | 3o
more adults

household has

adults and minor _ 22%

children

Other, please o
specify § 1%

0% 10% 20% 30%

France:

SINGle POISOn R .
household 3%

nousehold oftwo o I <0°:
more adults

household has

adults and minor || G 21

children

Other, please y
specify . ¥

0% 10% 20% 30% 40%

Romania:

single-person N 7
household 37%

housenold oftwo or - | 3°:
more adults

household has

adults and minor _ 22%

children

Other, please .
specify l 29
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Use of social
media
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Use of social media channels (18-24-year olds)

How often did you use the following social media channels during the last month?
Please select the option that best describes your situation.

Finland: France: Romania:
% 12% 13% m 7% 8% 10% T2% 8% 7% 7% T4%
instagram i} . instagram I I instagram i ]
10% 6% 9% T3% 9% H% 9% T2% 20% 13% 13%
snapchat TN N snapchat I snapchat [N
1% 6%5% 10% 68% 13% 5%6% 8% 67% 7% 6% 5% 8%
ok [N ok YN Tikrok IO

24% 16% 17% 15% 28% 42% 14% 14% 1%

Facebook N I Facebook | 1

8% 12% - 16% 18%

Facebook [ [ ]

36% 16% 17% 13% 659% 9% 9% 7% 5% 47% 20% "M% 1% 1%
redt | ] Recat [ m et [
48% 13% 13% 10% 16% 49% 12%  11% 12% 17% 42% 21% 16%
X (formery Tuitr) B X (omery Toiter) [ N Cormery Toiter)
0% 20% 40% 60% 80% 1009% 0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

11 B | didn't use at all once 1time perweek @ 2times perweek W every day SITRE



Use of social media channels (all respondets)

How often did you use the following social media channels during the last month?
Please select the option that best describes your situation.

Finland: France: Romania:
7% 10% 11% 66 % 8% 7% 9% 1% 8% 8% 8% 71 %
instagram |l ] instagram [N I instagram |l I
13% 7% 10% % 12 % 9 % 68 % 26 % 15%  12% 10%
— -_ snapchat [N D snapchat
16 % 7% 10 % 61 % 16 % 3% 64 % 8% 8%
o [ ok [N Tiktok I
20 % 13 % 15 % 14 % 38 % 33% 12% 13% 11% 3% 6% 10% 12 %
Facebook [ D Facebook | o Facebook il
39% 16 % 17 % 13 % 16 % 67 % 10% 9% 49 94 17 % 12% 10% 13%
redeit | B redait | recait |G ]
52 % 12% 12% 109 14 % 47 % 11% 1% 12 % 19 % 47 % 19 % 15% 10 m
X (formery Twitter) | B < Comery Twiter) I < (ormery Twiter)
0% 20 % 40 % 60 % 80 % 100 % 0% 20 % 40 % 60 % 80 % 100 0 % 20 % 40 % 60 % 80 % 100 %

12 B | didn't use at all once 1time perweek @ 2times perweek W every day SITRE
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Hours spent on social media (18-24-year olds)

How many hours a day do you typically spend on social media?

Finland:

France:

Romania:

20%

20%

10%

(=)

20%

10%

o

16% 63’3
9%
10% - o .. 5%
. . 2 1% 0% 1% 0% 0% 0% 0% 0% 1% 0%

9 10 M1 12 13 15 16 117 18 22 23 24

15% 440,

13%
10%
40 6% 7% 8%
/0
Illm 19 16 1% 2 1% 0% g 1 0% 1% g% 1% g% 1%

2%
L]

.1

10 11 12 13 14 15 16 17 18 19 20 21 22 23 24

19%

15% 13%

8{,1[:3":1
3% o -,
Ill .12_6_1_16_6_6_6_6_6_2_
1

12 13 14 15 16 18 19 20 21 22 24

Average

5.3

Average

6.2

Average

6.1
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Hours spent on social media (all respondets)

How many hours a day do you typically spend on social media?
Finland:

18 % 18 %

20 %
mﬂ
10 % 6 % 6% 5o
o oy
2-’° B 0% 0% 1% 0% 0% 0% 0% 0% 0% 0% 0% 0%
9 . )

20 % 139,14 %
?D
10 % 5% I .
. l 25 % 1% 1% 1% 1% o9 0% 1% gog 1% pog 1% pog 1%
— — — - . e e— S — — — . — -
9 10 MM 12 13 14 15 16 17 18 19 20 21 22 23 24
. o
20 % 18 % 16 %
105 1% 1%
10 % _ 6% 7% 7%
T3 % 29 ar 2% o, 0 19
o BE - B om0 1% 1% 0% 0% 0% 0% 0% 0% 0% 1
1 2 3 4 5 6 T 8 9 10 M 12 13 14 15 16 17 18 19 20 21 22 24

Average

Average

5,9

Average

5,9
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Questions
about social
media

All respondents (ages 18-29)
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*Currency conversion basis:
On 12th of November 2025
1 Euro (EUR) converts to estimated

] .
Experiment 1 oo e s

Question was presented on a sliding
scale from 0 to 200 EUR and
0 to 1000 RON.

If only you deactivate your social media account for four weeks

How would you feel about taking part in the experiment? Finland France Romania

I vyould have to be cor_npensated for partl_cl pating in the experiment (we 68 % 64 % 67 %
will ask more about this in the next question)

| would be willing to pay to participate in the experiment (we will ask

(o) o o
more about this in the next question) & 2 &
| would be willing to participate without monetary compensation 16 % 18 % 16 %
| would not be willing to participate in the experiment for any amount 8 % 9 % 11 %
What amount of compensation would be acceptable? Finland France Romania Average
| would be willing to pay to participate in the experiment (we will ask "
more about this in the next question) LU= e Rl (91 EUR) 91 EUR

| would have to be compensated for participating in the experiment 118 EUR 587RON *(116 EUR) 120 EUR
(we will ask more about this in the next question)
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*Currency conversion basis:
On 12th of November 2025
1 Euro (EUR) converts to estimated

] .
Experiment 2 oo e s

If you and your close friends deactivate your social media accounts for four
weeks

How would you feel about taking part in the experiment? Finland France Romania

I woul_d have to be compepsgted for parhmpafung in the experiment 61 % 54 9, 62 %
(we will ask more about this in the next question)

| would be willing to pay to participate in the experiment (we will ask

o (o) o
more about this in the next question) 2 129 o %
| would be willing to participate without monetary compensation 20 % 22 % 17 %
| would not be willing to participate in the experiment for any amount 10 % 12 % 12 %
What amount of compensation would be acceptable? Finland France Romania Average
| would be willing to pay to participate in the experiment (we will ask "
more about this in the next question) e (92 EUR) 92 EUR

| would have to be compensated for participating in the experiment 130 EUR 120 EUR 638 RON *(126 EUR) 125 EUR
(we will ask more about this in the next question)

SITRA



*Currency conversion basis:
On 12th of November 2025
1 Euro (EUR) converts to estimated

] .
Experiment 3 oo e s

If we could get all the young people and young adults in your local area to
deactivate their social media accounts for four weeks

How would you feel about taking part in the experiment? Finland France Romania

I \{vould have to be cor.np.ensated for parhgpah ng in the experiment (we 54 9, 46 % 61 %

will ask more about this in the next question)

| would be W|II.|ng to pay to part|C|.pate in the experiment (we will ask 9 10 % 70,

more about this in the next question)

| would be willing to participate without monetary compensation 27 % 31 % 20 %

| would not be willing to participate in the experiment for any amount 9 % 13 % 12 %

What amount of compensation would be acceptable? Finland France Romania Average

| would be willing to pay to participate in the experiment (we will ask *(99 EUR

more about this in the next question) 88 EUR )505RON ) 99 EUR

I woulq have to be compgngated for parhcnpgtmg in the experiment @ 125 EUR 675 RON ) 130 EUR
(we will ask more about this in the next question)

SITRA



Experiments 1-3: Average sums (EUR)

Experiment 1:

Close social media
for 4 weeks alone.

Experiment 2:

Close social media
for 4 weeks
with close friends.

Experiment 3:

Close social media
for 4 weeks with

all local young people.

19

What amount of compensation would be acceptable?

| would be willing to pay to participate in the experiment (we will ask
more about this in the next question)

| would have to be compensated for participating in the experiment
(we will ask more about this in the next question)

What amount of compensation would be acceptable?

| would be willing to pay to participate in the experiment (we will ask
more about this in the next question)

| would have to be compensated for participating in the experiment
(we will ask more about this in the next question)

What amount of compensation would be acceptable?

| would be willing to pay to participate in the experiment (we will ask
more about this in the next question)

| would have to be compensated for participating in the experiment
(we will ask more about this in the next question)

Finland
101 EUR

125 EUR

Finland
100 EUR

130 EUR

Finland

110 EUR

133 EUR

Currency conversion basis:
On 12th of November 2025

1 Euro (EUR) converts to estimated

5,08 Romanian Leu (RON).
Source: Google Finance

France Romania

86 EUR 464 RON

118 EUR 587 RON

France Romania

85 EUR 465 RON

120 EUR 638 RON

France Romania

88 EUR 505 RON

125 EUR 675 RON

Average

91 EUR
120 EUR
Average
92 EUR
125 EUR
Average
99 EUR

130 EUR
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Questions about
social media

Respondents ages 18-24
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Placement in public debate

In public debate, people often talk about the left, right and center when describing
parties and politicians. Considering the public debate in your own country, where would

you place yourself?

Finland: France:

strongly on the left |G 15% strongly on the left |G 130
{ 30%
roderach on v | 1 oceselon e | 7%

left
center | -:°: center | NN °°:
} 21%

moderately on the _ o moderately on the _ .
right 12% . right 13%
20%
prefer not to answer o
- . _ 22%
/ don't know

strongly on the right - 8% strongly on the right - 8%
0% 10% 20% 0% 10% 20%

prefer not fo cover I '
{ don't know '

21

Romania:

strongly on the left - 12%

moderately on the .
yonthe s,
center

moderately on the o
right - 1% o
18%
strongly on the right - 7%
0% 10% 20% 30% 40%

prefer not to answer oy
/ don't know _ 7%
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Attitude towards the EU

What is your attitude towards the European Union?

Finland:

highly critical

moderately critical

neutral (neither for
nor against)

moderately positive

strongly positive

prefer not to answer
/ don't know

0% 10% 20% 30%

22

-
I

I -

I -
. 2
B s

France:

highly critical

19%

maderately critical

neutral (neither for
nor against)

moderately positive

36%

strongly positive

prefer not to answer
/ don't know

I 5
I 7

I 550

I o
- o
B

0% 10%  20%

24%

30%

Romania:

highly critical

moderately critical

neutral (neither for
nor against)

moderately positive

strongly positive

prefer not to answer
{ don't know

I o
. 5
I -0
I 0>

Fas)
I -
B 2

24%

0% 10% 20% 30%
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Views on encountered content

How do you feel the content you encounter on social media corresponds to your own views?

Finland: France:

very poorly [ 4%
_ 18%
quite poorly |GG 14%
rouraly
it v |
47%
very well || 11%

I don't know [ 4%

very poorly [ 7%
0

quite poorty [N 5% } 22%

neutrally - | -

auite v | 1%

45%

very el I 1%

| don't know | 9%

0% 10% 20% 30% 0% 10% 20% 30%

23

Romania:

very poorly [ 6%
quite poorly |G 13% } 19%
neutrlly | o
cuto o I
50%
very vl D 5%

| don't know - 4%

0% 10% 20% 30%
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Political content of encountered contents

Using the aforementioned left, center and right scales, how would you describe the
political content you typically encounter on social media?

Finland:

strongly on the left _ 11%
o
moderately on the o 32 /0
e
left
center | 1
moderately on ihe Y 14
23%
strongly on the right _ 9%

prefer not to answer
/ don't know

0% 10% 20%

24

France:

strongly on the left - 10%
o
moderately on the _ 18% 28 /o
left '
center | 2::
moderately onrigwrﬁ _ 159
27%
strongly on the right _ 12%
prefer not to answer _ 17%
/ don't know "

0% 10% 20%

Romania:

strongly on the left [l 9%
0
moderately on the _ 18% 27%
left :
conter
moderately on the y
e I o 0
24%

strongly on the right [} ¢%

prefer not to answer Y
/ don't know _ 13%

0% 10%  20%  30%
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View on social media use

How would you describe yourself as a social media user? You can choose more than one option.

Finland: France: Romania:

| react to content created
th Rk hndiiwell  ECEEaedbdiicel KU
0 Sontont creted o content crasted 57% o content croated 50%

| comment on content _ o
created by others 37% | share content created by _ 250 | share content created by _ 349

others others

| share content created by — | follow social media but
others 36% I comment on content _ 349 don't participate by || TG 0

created by others commenting/sharing/like

| follow social media but

dont partcpate by [N 26% | create and publish |y » | comment on conon!. | 760,

commenting/sharing/like content created by others

| create and publish _ o | follow social media but .
content 26% don't participate by | REEEEE 24 | oreate and puoisr | 20°%

commenting/sharing/like content

| don't follow social media . 304 | don't follow social media . 3%

0% 10% 20% 30% 40% 50% 0% 10% 20% 30%  40%  50%
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Encountering social media content

How often have you encountered the following content on social media?

Finland:

Content that degrades, offends or 6% 1T
discriminates against a specific group of
people

6% 1%

Content that expresses opinions or
perspectives on political or social -
matters

4% 14%
Content that later tuns out to be
incorrect or misleading

Content that promotes hatred or 2% 19%
violence towards a specific group of .

peaple

Content that suggests that significant % 22%
events or situations are secretly
controlled by powerful actors

0% 20%

26

France:

Content that degrades, offends or

discriminates against a specific group of

peaple

Content that expresses opinions or
perspectives on political or social
matters

Caontent that later tumns out to be
incorrect or misleading

Content that promotes hatred or
violence towards a specific group of
peaple

Content that suggests that significant
events or situations are secretly
controlled by powerful actors

0%

Romania:

22% (6%24))
.
(74%)
26% 21%

D |
w | T HP)
.
(67%)

25% 13%
.
(61%)

28% 20% 13%

60% 80% 100%

rarely occasionally ™ repetedly W regularly

Content that degrades, offends or

discriminates against a specific group of

people

Content that expresses opinions or

perspectives on political or social -

matters

Content that later tums out to be
incorrect or misleading

Content that promotes hatred or
violence towards a specific group of
peaple

Content that suggests that significant
events or situations are secretly
controlled by powerful actors

Share of respondents
encountering content at least
occasionally indicated
in brackets.

0,
21% (6‘1‘-2“0/0)

(77%)
30% 26% 19%

T
(79%)
3% 2564 16%

.
(68%)

25% 3%

21% 3% 25% 12%

. mm
(66%)

23% 35% 20% 1%

20% 40% 60% 80% 100%
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Effect on willingness to participate
in discussions

How do you feel the content you encounter on social media regarding political and
social topics affects your willingness to personally participate in discussions related to

these topics?

Finland:

significantly reinforces my willingness

to partcipate in discussions related to ||| GG -

these topics

somewnat reinforces my willingness to
particpate in discussions reate o ;-

these topics

ot aecs e [

somewnhat reduces my willingness to

participate in discussions refated o | N 1%

these topics

42%

16%

significantly reduces my wilingness fo )
participate in discussions related to [N 5%
these topics

prefer not o answer / don't ow | 5>

27

France:

significantly reinforces my wilingness

to participate in discussions reizied to | TGN |5

these fopics 39 o
somewhat reinforces my wilingness to %o
participate in discussions retated to || G -
these fopics

ot et s . [

somewhat reduces my willingness to
participate in discussions refated to. || [ 10
these fopics
15%
(o]
significantly reduces my wilingness fo
participate in discussions related to %%
these fopics

prefer not to answer / don't know | 7>

0% % 10%  19%  20% 2% 0% 3%

Romania:

significantly reinforces my willingness

to participate in discussions relzted to || GG 5%

these topics 44 O/
somewhat reinforces my willingness to 0
participate in discussions related to [ N
these topics

ot s e N

somewhat reduces my willingness to

participate in discussions relzted o | NN "
these fopics o
15%

significantly reduces my willingness o
participate in discussions relaed to [ 4%
these topics

prefer not to answer / don't know | ¢

0% 9% 0% 19% 20% 20% 0% 30%



Effect on expectations regarding the
development of society

How do you feel such content affects your expectations regarding the development of

society?

Finland:

the discussions

significantly increase my || GG -

optimism

the discussions somewhat
increase my optimism

| don't feel that the
discussions have an effect

e

the discussions somewhat _ 2%
decrease my optimism

the discussions

significantly decrease my || | | D 10>

optimism

prefer not to answer / don't _ 99
know -

0% 5% 10% 15% 20% 25%

28

@ 35%

France:

the discussions

significantly increase my ||| GGG 12>

optimism

the discussions somewhat _ 1%
increase my optimism

33%

o e e I -
discussions have an effect

the discussions somewhat _ 19%
decrease my optimism -
o 26%
the discussions
significantly decrease my | R 72
optimism

prefer not to answer / don't _ 99
know ”

0% 5% 10% 15% 20% 25% 30%

Romania:

the discussions

significantly increase my | G0N 11>

optimism

the discussions somewhat _ 219
increase my optimism "°

32%

o e N
discussions have an effect -

the discussions somewhat _ 249
decrease my optimism
29%

the discussions _
significantly decrease my | N 5%
optimism

prefer not to answer / don't o
oy 1N 7

0% % 10% 15% 20% 25% 30%

on

SITRA



Feelings raised by discussions on politics
and social issues

When you encounter discussions about politics and social issues on social media, what
do you feel? Please select the option below that best describes your experience.

Finland: France: Romania:

@ feclings o dsapponiment. N 27 @ fecings ofdsappoinmert @ fecingscrdisappoinmert I
| don't encounter such

, , | don't encounter such ,
none of the above _ 14% o discussions on social media 4% ' discussions on social media !
Sl I, - I
() discussions on social media none of the above 13% none of the above 12%
@  feelings o satisfaction |G o feelings of fear | - feelings of happiness | ERERENNN 10

feelings of happiness | 10 () teetings of anger | - ° teeings of anger | D o
o feetings of fear |G < feelings of happiness |GGG - () feetings of fear | 7
o feelings of anger | NN 5° 0 feeings of satistaction | NN 7 @  fecings of satistaction [ <>
) feelings of sadness [N 5% ) feelings of sadness _ 7% ) feelings of sadness |G 5%
feelings of excitement [N 4% feelings of excitement || G0N 5% feelings of excitement [l 3%
Other, piease specity: [J 3% other, please specity: [N 2% Other, please specify: Jij 1%
0% 3% 10% 15% 20° 25% 0% 5% 10% 15% 20% 0% 5% 10%  15%  20%  25%
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Using humor with incorrect or misleading
social information

How do you perceive content on social media that uses humor to convey incorrect or
misleading social information, hostile or derogatory content? Choose the suitable
options.

Finland: France: Romania:

encountering this kind of content

encountering this kind of content . o
makJes me hesitate / fear | GTGTNG 5> makes me hesitate / fear || AN 2% encountering this kind of content .
( exresig my mysef 48% s merestae e I 0
) o expressing my myself 50 /0

on
-]

expressing my myself

| am concemned about the state I am concerned about the state )
of the general discussion culture | - of the general discussion cuture | R, - | am concemed abolt the state .
: ' of the general discussion cutture | TR, :0°

; when encountering such content ;
when encountering such content ' g when encountering such content

does ot cavse an patcer - oo o a1 e g
e ke o s o o |

reaction in me

such content is part of the social o such content s part Of ING SOCIZI i 1, such content is part of the social -

tis o ne sl | 1 Peta dhesson e o e ool |
media discussion culture 0 media discussion culture
- 28% 23%

encountering this kind of content =ncountering this kind of content 220/0
ncou d of co __ inspires me to parficinate in the 7% encountering this kind of content
inspires me to participate in the | 7% P P giscussicn . inspires me to participate in the

discussion discussion

o

; o a5
dont know [ 5% don't o | <7 cont know | o>

0% 5% 10% 15% 20% 25% 30% 35%
0% 10% 20% 30% 40% b ° ° ° ° ° ’ 0% 5%  10%  15%  20% = 25%
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Right-wing content

How do you feel about right-wing content presented through the use of humor on social

media?

Finland:

| find it oppressive; it
makes me guard my
words

| find it concerning, and
| do not wish to see
such content

does not cause any
particular reaction in
me

| find it rewarding; |
enjoy seeing such
content

| find it inspiring; it
encourages me to
EXPress my views
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France:

| find it oppressive; it

makes me guard my _ 10%

words

| find it concerning, and

Romania:

35%

I do not wish to see | 25

such content

does not cause any

particular reaction in | -0°:

me

| find it rewarding; |

enjoy seeing such _ 12%

content

| find it inspiring; it

encourages me to [ 6%

EXpress my views
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30%

| find it oppressive; it

makes me guard my | 1+

words

find it concerning, and

| do not wish to see _ 22%

such content

does not cause any

particular reaction in |

me

| find it rewarding; |

enjoy seeing such | &

content

| find it inspiring; it

encourages me to [ 5%

EXPress my views
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0%

30%
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Left-wing content

How do you feel about left-wing content presented through the use of humor on social

media?

Finland:

| find it oppressive; it
makes me guard my [ 7%

wards
| find it concerning, and *@
| do not wish to see _ 17%

such content

does not cause any
particular reaction in
me

| find it rewarding; |

enjoy seeing such _ 16%
content
| find it inspiring; it

encourages me to [ 7%
eXpress my views

I don't know | 12%
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France:

| find it oppressive; it

makes me guard my | 10%

words

o
| find it concerning, and 29 A)

| do not wish to see _ 19%

such content

does not cause any

particular reaction in | NN -

me

| find it rewarding; |

enjoy seeing such _ 14%

content o
o 20%
ind it inspiring; i
encourages me to - 6%

EXPress my views

I don’t know | I 1%
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Romania:

| find it oppressive; it

makes me guard my _ 12%

words
| find it concerning, and @
| do not wish to see _ 22%

such content

does not cause any

particular reaction in | -

me

| find it rewarding; |

enjoy seeing such _ 16%
content

| find it inspiring; it

encourages me to [ 6%
EXpress my views

I don't know | 11%
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https://www.sitra.fi/
https://www.facebook.com/SitraFund
https://www.instagram.com/sitrafund/
https://www.youtube.com/user/sitrafund
https://www.linkedin.com/company/sitra
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